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ǎǈ ǒǄǑǑǄǐǈǑ ǎǋǀǃǄǑ ǉǀǒǀǌǀǊǗǒǗǌ 

4 

29% 

21% 24% 

26% ɁŮɧˊŰɤɢɞɘ/ 
ɀɜɖɛɞɜɘɧˊɚɖəŰɞɘ 

Loyalty Lovers 

ȷŭɘɎűɞɟɞɘ/ 
ɓɘŬůŰɘəɞɑ 

Omnichannel 



ǎǈ ǒǄǑǑǄǐǈǑ ǎǋǀǃǄǑ ǉǀǒǀǌǀǊǗǒǗǌ 

5 

VSmart Shoppers 

VɄɞɚɨ ŭɘŬŭɑəŰɡɞ 

VɄɞɚɚɏɠ ŮˊɘůəɏɣŮɘɠ 

VɀɏŰɟɘɞ Store 

Loyalty 

VɈɣɖɚɐ ŭŬˊɎɜɖ 

VɄɟɞůűɞɟɏɠ 

VɄɘůŰɤŰɘəɐ əɎɟŰŬ 

VSaving Money 

VȾŬɗɧɚɞɡ ŭɘŬŭɑəŰɡɞ 

VȿɑɔŮɠ ŮˊɘůəɏɣŮɘɠ 

VɀɏŰɟɘɞ Store 

Loyalty 

VɉŬɛɖɚɐ ŭŬˊɎɜɖ 

VɄɟɞůűɞɟɏɠ 

Vȳɢɘ Smart Shoppers 

VȾŬɗɧɚɞɡ ŭɘŬŭɑəŰɡɞ 

VɄɞɚɚɏɠ ŮˊɘůəɏɣŮɘɠ 

VȷˊɧɚŬɡůɖ Ŭɔɞɟɩɜ 

VɈɣɖɚɧ Store Loyalty 

VɈɣɖɚɐ ŭŬˊɎɜɖ 

VɄɟɞůűɞɟɏɠ 

Vȳɢɘ ˊɘůŰɤŰɘəɐ əɎɟŰŬ 

Vȳɢɘ Smart Shoppers 

Vȿɑɔɞ ŭɘŬŭɑəŰɡɞ 

VȿɑɔŮɠ ŮˊɘůəɏɣŮɘɠ 

VɉŬɛɖɚɧ Store 

Loyalty 

VɉŬɛɖɚɐ ŭŬˊɎɜɖ 

Vȳɢɘ ˊɘůŰɤŰɘəɐ əɎɟŰŬ 



ǑǆǋǀǌǒǈǉǄǑ ǀǊǊǀǂǄǑ ǑǒǈǑ 

ǏǐǎǒǄǐǀǈǎǒǆǒǄǑ 

6 

Money 
Value Value 

Money 

2014 2015 2017 



ǉǀǒǀǌǎǋǆ ǏǗǊǆǑǄǗǌ ǑǄ ǎǐǂǀǌǗǋǄǌǎ 

ǊǈǀǌǄǋǏǎǐǈǎ 

2.831  2.181  

3.538  

3.000  

2.506  
3.750  

2.426  2.069  

0  

2.000  

4.000  

6.000  

8.000  

10.000  

12.000  

2014 2016 

ȿŭűŭɝɟɜɑ ůűɑŰəɥɝ ˋɥɛɑŰůɥɝ ŭɝɏ ɟɜɏŮŭ ɚŭűŭɝŭɛɥűɪɝ (Űů 
ɣəɛ. Ȼɢɠɪ) 

ȷŭɘɎűɞɟɞɘ/ ɓɘŬůŰɘəɞɑ 

ɁŮɧˊŰɤɢɞɘ 

Multichannel/Active shoppers 

Loyalty Lovers 

-15% 

+50% 

-23% 

-15% 

11.300 11.000 
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ǉǀǒǀǌǎǋǆ ǏǗǊǆǑǄǗǌ ǑǄ ǎǐǂǀǌǗǋǄǌǎ 

ǊǈǀǌǄǋǏǎǐǈǎ 

2.831  2.181  

3.538  

3.000  

2.506  
3.750  

2.426  2.069  

0  

2.000  

4.000  

6.000  

8.000  

10.000  

12.000  

2014 2016 

ȿŭűŭɝɟɜɑ ůűɑŰəɥɝ ˋɥɛɑŰůɥɝ ŭɝɏ ɟɜɏŮŭ ɚŭűŭɝŭɛɥűɪɝ (Űů 
ɣəɛ. Ȼɢɠɪ) 

ȷŭɘɎűɞɟɞɘ/ ɓɘŬůŰɘəɞɑ 

ɁŮɧˊŰɤɢɞɘ 

Multichannel/Active shoppers 

Loyalty Lovers 

-15% 

+50% 

-23% 

-15% 

11.300 11.000 

8 

60% 
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2 ǑǒǈǑ 5 ǄǏǈǑǉǄǖǄǈǑ ǂǈǀ ǏǐǎǑǔǎǐǀ 

1 ǑǒǈǑ 5 ǄǏǈǑǉǄǖǄǈǑ ǂǈǀ ǃǈǀǑǉǄǃǀǑǆ 

71% 

22% 

43% 
40% 

19% 

7% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

ȺɓŭɞɛŬŭɘŬɑŮɠ 
Ŭɔɞɟɏɠ -
ˊɟɞɛɐɗŮɘŮɠ 

ȸɧɚŰŬ -
ȹɘŬůəɏŭŬůɖ -
ɊɡɢŬɔɤɔɑŬ 

ȰɚɚŮɘɣŮ ɐ 
ɢɟŮɘɎɕɞɛŬɘ 
əɎˊɞɘɞ ˊɟɞɥɧɜ 

ȺɑŭŬ ɛɑŬ 
ˊɟɞůűɞɟɎ 

ũɘŬ Űɞ űŬɔɖŰɧ 
Űɖɠ ɖɛɏɟŬɠ 

ȷɔɞɟɎ ɏŰɞɘɛɞɡ 
űŬɔɖŰɞɨ 

Ʌɟəɟɒ ůɒɝŭə ɟə ɚɩɠəɟə ɛɨɕɟə ɕəŭ űɟɝ ɟˋɟɒɟ ůˋəŰɚɐˋűůŰűů űɟ 
Űɟɢˋůɠɜɏɠɚůű; (Ɂɐɣɠə 3 ŭˋŭɝűɑŰůəɡ) 
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ǀǓǍǆǑǆ ǒǗǌ ǏǗǊǆǑǄǗǌ ǋǄǑǗ 

ǏǐǎǑǔǎǐǗǌ 

11 

27% 
32% 

36% 38% 40% 41% 42% 

73% 68% 64% 62% 60% 60% 58% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

100% 

2009 2010 2011 2012 2013 2014 2015 

ɉɤɟɑɠ 
ˊɟɞůűɞɟɎ 

ɀɏůɤ 
ˊɟɞůűɞɟɎɠ 

Ʉɖɔɐ: Nielsen 



ǏǗǑ Ǐǐǀǂǋǀǒǈǉǀ ǀǊǊǀǍǄ ǆ ǑǓǌǇǄǑǆ 

ǒǎǓ ǉǀǊǀǇǈǎǓ 

 80 û  
32% 

 170 û  
65% 

 10 û  
4% 

2010 
250û + 10û 

ɀɏůɤ ˊɟɞůűɞɟɩɜ ɉɤɟɑɠ ˊɟɞůűɞɟɏɠ 

ȳűŮɚɞɠ ˊɟɞůűɞɟɩɜ 12 

 88 û  
37% 

 122 û  
52% 

 25 û  
11% 

2017 
210û + 25û 

ɀɏůɤ ˊɟɞůűɞɟɩɜ ɉɤɟɑɠ ˊɟɞůűɞɟɏɠ 

ȳűŮɚɞɠ ˊɟɞůűɞɟɩɜ 
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ǒǎ ǑǓǌǀǈǑǇǆǋǀ ǑǕǄǒǈǅǄǒǀǈ ǋǄ ǒǈǑ 

ǏǐǎǑǔǎǐǄǑ 

0% 
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ȽəŬɜɞˊɞɑɖůɖ Ŭˊɧ ˊɟɞůűɞɟɏɠ əŬɘ ŮəˊŰɩůŮɘɠ 

ɇɢŰɣɐűəŰɗ ˋɠɟŰŲɟɠɪɝ  
ɜů ŰɢɝŭɒŰɘɗɜŭ ŭˋɨ űəɡ ŭɕɟɠɐɡ 

2016 
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ǀǐǕǈǅǄǈ ǌǀ ǃǆǋǈǎǓǐǂǄǈǒǀǈ Ǆǌǀ 

ǏǐǎǁǊǆǋǀ 

0% 20% 40% 60% 80% 100% 

ɄɟɞŰɘɛɩ ˊŮɟɘůůɧŰŮɟŮɠ 
ˊɟɞůűɞɟɏɠ ˊŬɟɎ ɢŬɛɖɚɧŰŮɟŮɠ 

Űɘɛɏɠ 

ɀŮɟɘəɏɠ űɞɟɏɠ ɛŮ ɛˊŮɟŭŮɨɞɡɜ-
Ŭɔɢɩɜɞɡɜ ɞɘ ˊɟɞůűɞɟɏɠ 

Ɇɡɛűɤɜɩ ŬˊɧɚɡŰŬ (7) 

Ɇɡɛűɤɜɩ (6) 

Ɇɡɛűɤɜɩ (5) 

ȷŭɘɎűɞɟɞɠ (4) 

ȹɘŬűɤɜɩ (3) 

ȹɘŬűɤɜɩ (2) 

ȹɘŬűɤɜɩ ŬˊɧɚɡŰŬ (1) 

37% 

25% 

15 



16 
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ǀǏǎ ǏǎǊǊǀ ǑǆǋǄǈǀ ǏǗǊǆǑǆǑ ǎǈ 

ǀǂǎǐǄǑ ǒǐǎǔǈǋǗǌ 

0% 

22% 

20% 

33% 

7% 

9% 

43% 

35% 

22% 

11% 

14% 

15% 

18% 

14% 

11% 

17% 

7% 

11% 

11% 

13% 

17% 

4% 

6% 

8% 

13% 

15% 

4% 

4% 

5% 

14% 

11% 

3% 

3% 

4% 

13% 

9% 

1% 

2% 

2% 

12% 

9% 

1% 

1% 

1% 

5% 

0% 20% 40% 60% 80% 100% 

ɆɞɡˊŮɟɛɎɟəŮŰ 

ȿŬɥəɐ ŬɔɞɟɎ 

ȾɟŮɞˊɤɚŮɑɞ/ɃˊɤɟɞˊɤɚŮɑɞ/Ƚɢɗɡɞˊ
ɤɚŮɑɞ 

ɀɑɜɘ-ɀɎɟəŮŰ/ɄŮɟɑˊŰŮɟɞ 

ȷɟŰɞˊɤɚŮɑɞ-ūɞɨɟɜɞɠ 

ɅɨŰůɡ Ųɟɠɐɡ űɗɝ ůɔŮɟɜɏŮŭ ŭɕɟɠɏɖůűů űɠɨŲəɜŭ ŭˋɨ űŭ 
ˋŭɠŭɚɏűɥ Űɗɜůɒŭ ˋɪɛɗŰɗɡ; 

ɄɞŰɏ 

1 

2 

3 

4 

5 

6 

7 

ɄɎɜɤ Ŭˊɧ 7 
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14 ǄǁǃǎǋǀǃǈǀǈǄǑ ǄǏǈǑǉǄǖǄǈǑ: 
ǑǎǓǏǄǐǋǀǐǉǄǒ VS. ǔǎǓǐǌǎǑ 

4,0 

1,5 

1,9 

2,6 

4,4 
4,2 

2,0 2,1 
2,3 

4,3 4,3 

1,6 
1,9 1,9 
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3,0 

3,5 

4,0 

4,5 

5,0 

ɆɞɡˊŮɟɛɎɟəŮŰ ȿŬɥəɐ ŬɔɞɟɎ ȾɟŮɞ Ƀˊɤɟɞ / 
ȽɢɗɡɞˊɤɚŮɑɞ 

ɀɑɜɘ-ɀɎɟəŮŰ  
/ɄŮɟɑˊŰŮɟɞ 

ȷɟŰɞˊɤɚŮɑɞ - 
ūɞɨɟɜɞɠ 

2014 2015 2016 
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ǑǓǌǎǊǈǉǆ ǀǓǍǆǑǆ ONLINE ǏǀǐǀǂǎǌǒǗǌ 

16% 

24% 

50% 50% 

20% 

29% 

52% 

63% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

Ȱɢɤ ŬɔɞɟɎůŮɘ űɏŰɞɠ 
ɛɏůɤ internet əɎˊɞɘɞ 
ˊɟɞɥɧɜ ˊɞɡ Űɞ 
ŬɔɞɟɎɕŬŰŮ ˊɟɘɜ ůŮ 
ůɞɡˊŮɟɛɎɟəŮŰ;  

 

ȺɑɜŬɘ ˊɘɗŬɜɧ Űɞ 
ŮˊɧɛŮɜɞ ɏŰɞɠ ɜŬ 
ŬɔɞɟɎůɤ əɎˊɞɘɞ 
ˊɟɞɥɧɜ ˊɞɡ Űɞ 
ŬɔɞɟɎɕŬŰŮ ˊɟɘɜ ůŮ 
ůɞɡˊŮɟɛɎɟəŮŰ 

ɊɎɢɜɤ ˊɟɞůűɞɟɏɠ ůŮ 
internet əŬɘ űɡɚɚɎŭɘŬ 
ˊɟɘɜ ŮˊɘůəŮűɗɩ Űɞ 
űɡůɘəɧ əŬŰɎůŰɖɛŬ 

ɉɟɖůɘɛɞˊɞɘɩ ˊɘɞ 
ůɡɢɜɎ 

ˊɘůŰɤŰɘəɐ/ɢɟŮɤůŰɘəɐ 
əɎɟŰŬ ɔɘŬ Űɘɠ Ŭɔɞɟɏɠ 

ɛɞɡ 

2015 

2016 

20 



ǀǓǍǆǑǆ ǒǆǑ ǄǌǆǋǄǐǗǑǆǑ ǋǄǑǗ 

ǃǈǀǃǈǉǒǓǎǓ 

56% 57% 

18% 

25% 

13% 

5% 4% 

54% 56% 

29% 

21% 20% 

9% 
6% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

ɇɖɚŮɧɟŬůɖ ūɡɚɚɎŭɘŬ Internet - 
Social 
media 

ȷűɑůŮɠ əŬɘ 
ŰŬɛˊɏɚŮɠ 
ɛɏůŬ ůŰɞ 
əŬŰɎůŰɖɛŬ 

ȷˊɧ űɑɚɞɡɠ 
- ɔɜɤůŰɞɨɠ 

ȾɘɜɖŰɧ 
Űɖɚɏűɤɜɞ  

ɄŮɟɘɞŭɘəɎ - 
ȺűɖɛŮɟɑŭŮɠ 

Ʌɟəůɡ ůɒɝŭə ɟə ˋɗɕɐɡ ˋɛɗɠɟŲɨɠɗŰɗɡ Űŭɡ ɕəŭ űəɡ ˋɠɟŰŲɟɠɐɡ 
Űűɟ Űɟɢˋůɠɜɏɠɚůű; (Ɂɐɣɠə 3 ŭˋŭɝűɑŰůəɡ) 

2015 2016 
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ǀǂǎǐǄǑ ǋǄǑǗ INTERNET:  

ǃǎǉǈǋǆ & Ǆǒǎǈǋǎ ǔǀǂǆǒǎ 

20% 
26% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

100% 

ȰɢŮŰŮ ŬɔɞɟɎůŮɘ ɛɏůɤ internet əɎˊɞɘɞ 
ˊɟɞɥɧɜ ˊɞɡ Űɞ ŬɔɞɟɎɕŬŰŮ ůɡɜɐɗɤɠ ůŮ 

ůɞɡˊŮɟɛɎɟəŮŰ 

ȰɢŮŰŮ ˊŬɟŬɔɔŮɑɚŮɘ ɛɏůɤ internet Űɞɜ 
ŰŮɚŮɡŰŬɑɞ ɛɐɜŬ ɏŰɞɘɛɞ űŬɔɖŰɧ;  

22 
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ǒǎǓǊǀǕǈǑǒǎǌ ǒǎ 72% ǒǗǌ ǂǄǓǋǀǒǗǌ 

ǄǒǎǈǋǀǅǄǒǀǈ Ǒǒǎ ǑǏǈǒǈ 

24 Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 

1% 

49% 
37% 

1% 

33% 
43% 

4% 

14% 14% 

19% 

3% 4% 

76% 

1% 1% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

100% 

ɇɞ űŬɔɖŰɧ ɛɞɡ 
ˊɟɞŮŰɞɘɛɎɕŮŰŬɘ 
ůŰɞ ůˊɑŰɘ 

ɄŬɟŬɔɔɏɚɜɤ Űɞ 
űŬɔɖŰɧ ɛɞɡ 

ɇɟɩɤ ŮəŰɧɠ 
ůˊɘŰɘɞɨ ɛŮ ˊŬɟɏŬ 

ɄŮɟɘůůɧŰŮɟŮɠ Ŭˊɧ 5 űɞɟɏɠ 
Űɖɜ ŮɓŭɞɛɎŭŬ 

3-5 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 

1-2 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 

1-4 űɞɟɏɠ Űɞ ɛɐɜŬ 

ɄɞŰɏ/ɆˊŬɜɘɧŰŮɟŬ Ŭˊɧ 1 űɞɟɎ 
Űɞ ɛɐɜŬ 



ǉǀǈ ǋǀǊǈǑǒǀ ǋǄ ǒǆǌ ǎǈǉǎǂǄǌǄǈǀ 

25 

0% 
10% 
20% 
30% 
40% 
50% 
60% 
70% 
80% 
90% 

100% 

ɇɟɩɤ ɛŮ əɎˊɞɘɞ 
ɛɏɚɞɠ/ŰŬ ɛɏɚɖ Űɖɠ 
ɞɘəɞɔɏɜŮɘɎɠ ɛɞɡ ůŰɞ 

ůˊɑŰɘ 

ɇɟɩɤ ɛɧɜɞɠ/ɖ ůŰɞ 
ůˊɑŰɘ 

ɇɟɩɤ ŮəŰɧɠ ůˊɘŰɘɞɨ 
ɛɧɜɞɠ 

ɇɟɩɤ ŮəŰɧɠ ůˊɘŰɘɞɨ 
ɛŮ ˊŬɟɏŬ 

ɇɟɩɤ ůŮ 
ŮˊŬɔɔŮɚɛŬŰɘəɎ 
ɔŮɨɛŬŰŬ 

ɄɞŰɏ/ɆˊŬɜɘɧŰŮɟŬ Ŭˊɧ 1 űɞɟɎ Űɞ ɛɐɜŬ 
1-4 űɞɟɏɠ Űɞ ɛɐɜŬ 
1-2 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 
3-5 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 
ɄŮɟɘůůɧŰŮɟŮɠ Ŭˊɧ 5 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 

Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 



ǃǈǀǒǐǎǔǈǉǄǑ ǑǓǌǆǇǄǈǄǑ 
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ɄɞŰɏ/ɆˊŬɜɘɧŰŮɟŬ Ŭˊɧ 1 űɞɟɎ Űɞ ɛɐɜŬ 1-4 űɞɟɏɠ Űɞ ɛɐɜŬ 
1-2 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 3-5 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 
ɄŮɟɘůůɧŰŮɟŮɠ Ŭˊɧ 5 űɞɟɏɠ Űɖɜ ŮɓŭɞɛɎŭŬ 



ǀǌǀǂǉǆ ǂǈǀ ǒǐǎǔǈǋǎ = ǄǏǈǑǉǄǖǆ 

Å10 TOP ǒǐǎǔǄǑ ǑǄ 

ǉǀǒǀǌǀǊǗǑǆ 

1. ǄǊǀǈǎǊǀǃǎ 

2. ǊǀǕǀǌǈǉǀ 

3. ǔǐǎǓǒǀ 

4. ǉǀǔǄ 

5. ǏǎǓǊǄǐǈǉǀ 

6. ǎǑǏǐǈǀ 

7. ǉǎǉǉǈǌǎ ǉǐǄǀǑ 

8. ǅǓǋǀǐǈǉǀ ǊǄǓǉǀ 

9. ǔǄǒǀ ǏǊǆǐǆ 

10. ǂǊǓǉǀ 

Å10 TOP ǔǐǄǑǉǈǄǑ ǒǐǎǔǄǑ ǑǄ 

ǉǀǒǀǌǀǊǗǑǆ 

1. ǊǀǕǀǌǈǉǀ 

2. ǔǐǎǓǒǀ 

3. ǏǎǓǊǄǐǈǉǀ 

4. ǉǎǉǉǈǌǎ ǉǐǄǀǑ 

5. ǔǄǒǀ ǏǊǆǐǆ 

6. ǖǀǐǈǀ 

7. ǉǈǒǐǈǌǎ ǒǓǐǈ ǏǊǆǐǄǑ 

8. ǖǗǋǈ ǎǊǈǉǆǑ ǀǊǄǑǆǑ 

9. ǖǗǋǈ ǊǄǓǉǎ 

10. ǔǓǑǈǉǎǑ ǕǓǋǎǑ 
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ǑǆǋǀǌǒǈǉǄǑ ǀǊǊǀǂǄǑ Ǒǒǆ ǃǈǀǒǐǎǔǆ 
  ɀɞɜɎŭŬ 

ɀɏŰɟɖůɖɠ 

ȺŰɐůɘŮɠ ȷɔɞɟɏɠ ůŮ ˊɞůɧŰɖŰŮɠ ȺŰɐůɘŮɠ ȷɔɞɟɏɠ ůŮ ŬɝɑŬ 

ɀɏůɖ ˊɚɖɟɤŰɏŬ Űɘɛɐ ŬɜɎ 

ɛɞɜɎŭŬ ɛɏŰɟɖůɖɠ 

  2010 2017   2010 2017   2010 2017   

ɇɉɂɄɀɄ ȻȾȺȽ ȺȾȸɈɆɄŬȽɇ  Ⱥɡɟɩ       3.969,72 û 3.285,84 û  -21%       

ȻɡɛŬɟɘəɎ  ȾɘɚɎ 30,2 34,5 14% 56,16 ú 55,68 ú -1%     1,86 ú      1,62 ú  -13% 

ȳůˊɟɘŬ ȾɘɚɎ 15,0 16,6 10% 45,96 ú 49,20 ú 7%     3,06 ú      2,97 ú  -3% 

ȾɟŬůɑ ȿɑŰɟŬ 16,8 18,5 10% 57,12 ú 79,44 ú 39%     3,39 ú      4,29 ú  26% 

ȾɟɏŬɠ Ŭˊɧ ˊɞɡɚŮɟɘəɎ ȾɘɚɎ 36,4 39,5 9% 167,64 ú 151,68 ú -10%     4,61 ú      3,84 ú  -17% 

Ʌɨɕɘ ȾɘɚɎ 14,9 16,0 8% 37,92 ú 33,24 ú -12%     2,54 ú      2,07 ú  -19% 

ɆɞəɞɚɎŰŮɠ ȾɘɚɎ 3,4 3,6 5% 34,20 ú 35,40 ú 4%   10,10 ú      9,91 ú  -2% 

ȷɡɔɎ ɇŮɛɎɢɘŬ 192 192 0% 42,72 ú 46,20 ú 8%     0,22 ú      0,24 ú  8% 

ȾɟɏŬɠ Ŭˊɧ ɢɞɘɟɞŮɘŭɐ ȾɘɚɎ 24,9 24,6 -1% 143,04 ú 138,60 ú -3%     5,74 ú      5,62 ú  -2% 

ȸɞɨŰɡɟɞ ȾɘɚɎ 0,7 0,7 -2% 7,08 ú 7,20 ú 2%     9,86 ú    10,24 ú  4% 

ũɘŬɞɨɟŰɘ ȾɘɚɎ 22,7 22,2 -2% 92,64 ú 84,84 ú -8%     4,08 ú      3,81 ú  -6% 

Ɋɤɛɑ ȾɘɚɎ 115,6 111,2 -4% 270,96 ú 260,28 ú -4%     2,34 ú      2,34 ú  0% 

ɀˊɨɟŬ ȿɑŰɟŬ 23,5 22,5 -4% 47,16 ú 48,00 ú 2%     2,01 ú      2,13 ú  6% 

ũɎɚŬ ɜɤˊɧ ˊɚɐɟŮɠ ȿɑŰɟŬ 112,1 96,3 -14% 129,00 ú 115,92 ú -10%     1,15 ú      1,20 ú  5% 

ɄŬŰɎŰŮɠ ȾɘɚɎ 103,0 86,2 -16% 75,36 ú 60,84 ú -19%     0,73 ú      0,71 ú  -3% 

ɇɞɛɎŰŮɠ ȾɘɚɎ 54,8 45,7 -17% 74,40 ú 55,44 ú -25%     1,36 ú      1,21 ú  -10% 

ȺɚŬɘɧɚŬŭɞ ȿɑŰɟŬ 42,5 35,0 -18% 169,92 ú 162,84 ú -4%     4,00 ú      4,65 ú  16% 

ȾŬűɏɠ ȾɘɚɎ 5,3 4,3 -19% 74,28 ú 73,44 ú -1%   14,08 ú    17,16 ú  22% 

ȿŬɢŬɜɘəɎ ɜɤˊɎ ȾɘɚɎ 185,8 149,3 -20% 380,16 ú 281,88 ú -26%     2,05 ú      1,89 ú  -8% 

ɊɎɟɘŬ ȾɘɚɎ 30,8 23,8 -22% 333,60 ú 248,88 ú -25%   10,84 ú    10,44 ú  -4% 

ūɟɞɨŰŬ ɜɤˊɎ ȾɘɚɎ 251,3 193,8 -23% 292,80 ú 214,68 ú -27%     1,17 ú      1,11 ú  -5% 

ɇɡɟɑ ȾɘɚɎ 42,6 32,2 -24% 342,72 ú 264,48 ú -23%     8,05 ú      8,21 ú  2% 

ȾɟɏŬɠ Ŭˊɧ ɓɞɞŮɘŭɐ ȾɘɚɎ 47,6 35,9 -24% 410,40 ú 314,40 ú -23%     8,63 ú      8,75 ú  1% 

ȾɟɏŬɠ Ŭˊɧ ˊɟɞɓŬŰɞŮɘŭɐ ȾɘɚɎ 13,5 10,2 -25% 116,28 ú 75,12 ú -35%     8,59 ú      7,39 ú  -14% 

ȷɜŬɣɡəŰɘəɎ ȿɑŰɟŬ 63,1 35,9 -43% 78,60 ú 37,08 ú -53%     1,25 ú      1,03 ú  -17% 

ȻɎɢŬɟɖ ȾɘɚɎ 23,3 13,0 -44% 21,36 ú 12,12 ú -43%     0,92 ú      0,93 ú  2% 

ūɡŰɘəɧ ɓɞɨŰɡɟɞ ȾɘɚɎ 6,1 3,1 -48% 31,68 ú 17,04 ú -46%     5,21 ú      5,43 ú  4% 
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ǋǄǂǀǊǓǒǄǐǄǑ ǀǊǊǀǂǄǑ ǑǒǈǑ ǋǈǉǐǄǑ 

ǆǊǈǉǈǄǑ 
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ɄɟɞŰɘɛɩ ɛɧɜɞ Űɖɜ Ůɚɚɖɜɘəɐ-
ɛŮůɞɔŮɘŬəɐ çəɞɡɕɑɜŬè 



Ǐǎǈǎǌ ǑǓǋǁǎǓǊǄǓǎǌǒǀǈ ǂǈǀ ǒǆ 

ǃǈǀǒǐǎǔǆ ǒǎǓǑ; 
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ǋǄǂǀǊǆ ǄǓǉǀǈǐǈǀ ǒǀ 

ǑǓǋǏǊǆǐǗǋǀǒǈǉǀ ǂǄǓǋǀǒǀ 
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Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 



ǀǓǍǆǑǆ ǒǎǓ ǏǐǎǑǃǎǉǈǋǎǓ ǅǗǆǑ 
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ǀǏǎ ǒǈǑ Ǐǈǎ ǂǄǐǀǑǋǄǌǄǑ ǕǗǐǄǑ Ǒǒǎǌ 

ǏǀǂǉǎǑǋǈǗǑ 
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ǀǊǊǀ ǋǄ ǊǈǂǎǒǄǐǄǑ ǇǄǐǋǈǃǄǑ 
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+32% 

-8% 

Ʉɖɔɐ: Food and Agriculture Organization of the United Nations 

 

2ǆ ǒǎ 2004 Ǒǒǆǌ ǄǄ 

11ǆ ǒǎ 2011 Ǒǒǆǌ ǄǄ 



Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 

ǄǏǈǊǎǂǆ ǒǐǎǔǗǌ ǋǄ ǄǓǄǐǂǄǒǈǉǀ 

ǀǏǎǒǄǊǄǑǋǀǒǀ 
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ǉǀǈ Ǐǈǎ ǓǂǈǄǈǌǄǑ ǇǄǐǋǈǃǄǑ 
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Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 



37 

ǒǯǺǴǧǪǟ Ǫǣ ǧǢǧǺǲǥǲǣǰ Ǯǭǳ 

Ǯǯǭǚǡǭǳǫ ǲǥǫ ǓǂǄǈǀ, ǺǮǷǰ ǥ 

ǪǣǝǷǱǥ ǲǭǳ ǨǧǫǢǻǫǭǳ Ǫǧǟǰ 

ǫǺǱǭǳ ǜ ǥ ǠǣǩǲǝǷǱǥ ǨǚǦǣ 

Ǯǲǳǵǜǰ ǲǥǰ ǱǷǪǟǲǧǨǜǰ ǜ 

ǶǳǵǧǨǜ ǳǡǣǝǟǰ 

 

Superfood ǣǝǫǟǧ Ǜǫǟǰ Ǻǯǭǰ ǲǭǳ 

ǋǀǐǉǄǒǈǌǂǉ Ǯǭǳ 

ǵǯǥǱǧǪǭǮǭǧǣǝǲǟǧ ǡǧǟ ǫǟ 

ǮǣǯǧǡǯǚǶǣǧ ǲǟ ǲǯǺǴǧǪǟ Ǫǣ 

ǳǮǭǲǧǦǛǪǣǫǟ ǭǴǛǩǥ ǡǧǟ ǲǥǫ 

ǳǡǣǝǟ ǲǟ ǭǮǭǝǟ 

ǀǋǔǈǑǁǆǒǎǓǌǒǀǈ ǀǏǎ 

ǃǈǀǈǒǎǊǎǂǎǓǑ ǉǀǈ ǄǏǈǑǒǆǋǎǌǄǑ 

ǲǥǰ ǢǧǟǲǯǭǴǜǰ,  
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Quinoa Goji Berry Chia ȽˊˊɞűɎŮɠ 



ǏǀǐǀǃǄǈǂǋǀ çǓǏǄǐǒǐǎǔǗǌè ǒǎǓ 

ǋǄǊǊǎǌǒǎǑ 

39 

ɄɟɞɓɘɞŰɘəɎ:  

ɆɖɛŬůɑŬ: ɛɖ ˊŬɗɞɔɧɜɞɘ, ɛɘəɟɞɞɟɔŬɜɘůɛɞɑ, ůɡɜɐɗɤɠ 

ɓŬəŰɐɟɘŬ, ɤűɏɚɘɛɞɘ ɔɘŬ Űɞɜ Ŭɜɗɟɩˊɘɜɞ ɞɟɔŬɜɘůɛɧ 

ȾŮűɑɟ ɇɞɡɟůɑ 

ȷɚɚŬɜŰɘəɎ Ɋɤɛɑ ɛŮ ˊɟɞɕɨɛɘ 



ǒǈ ǇǄǊǄǈ ǌǀ ǔǀǄǈ ǎ ǉǀǒǀǌǀǊǗǒǆǑ; 

40 

ǄǊǀǈǎǊǀǃǎ 
ǔǐǎǓǒǀ ǉǀǈ 

ǊǀǕǀǌǈǉǀ 
ǋǄǊǈ 

ǗǋǄǂǀ 3 ǁǈǒǀǋǈǌǆ C 

BITAMINH D 

Ǐǐǎǁǈǎǒǈǉǀ 
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ǆ ǄǓǉǀǈǐǈǀ 

43 

28% 

12% 

61% 

ɅəŰűůɩɥ ɨűə ɜˋɟɠɪ ɝŭ ŭɝűəɚŭűŭŰűɑŰɥ űŭ Űɢɜˋɛɗɠɪɜŭűŭ 
ŮəŭűɠɟŲɑɡ ɜů ŰɥŰűɑ ɚŭə ˋɠɟŰůɚűəɚɑ ŮəŭűɠɟŲɑ 

ȹɘŬűɤɜɩ 

ɉɤɟɑɠ ɔɜɩɛɖ 

Ɇɡɛűɤɜɩ 

ǉǓǐǈǎǑ 

ǑǒǎǕǎǑ 

ǃǄǓǒǄǐǄǓǎǌ 

ǑǒǎǕǎǑ 
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Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 

ǏǀǐǀǊǎǂǄǑ (;) ǃǈǀǒǐǎǔǈǉǄǑ ǑǓǌǆǇǄǈǄǑ 

45 

15% 

21% 

25% 

29% 

46% 

48% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

ȷɜŰɘəŬɗɘůŰɩ Űɞ űŬɔɖŰɧ ɛŮ ɔɚɡəɧ  

ŪŮɤɟɩ Űɞ űŬɔɖŰɧ ŮɡɢŬɟɑůŰɖůɖ Ůˊɞɛɏɜɤɠ 
Űɟɩɤ əŬɘ ɧŰŬɜ ŭŮɜ ˊŮɘɜɎɤ (ŮəŰɧɠ ɔŮɡɛɎŰɤɜ) 

ɆɡɜŮɢɑɕɤ ɜŬ Űɟɩɤ Ŭəɧɛɖ əŬɘ ŮɎɜ ɜɘɩɗɤ 
ɢɞɟŰɎŰɞɠ ɛɏɢɟɘ ɜŬ ŬɘůɗŬɜɗɩ ɧŰɘ é 

ɇůɘɛˊɞɚɞɔɩ ɛŮŰŬɝɨ Űɤɜ ɔŮɡɛɎŰɤɜ  

ɇɖɟɩ ůŰŬɗŮɟɎ ɔŮɨɛŬŰŬ  

ũŮɜɘəɎ ˊɟɞůɏɢɤ Űɖɜ ˊɞůɧŰɖŰŬ Űɞɡ űŬɔɖŰɞɨ 
ɛɞɡ (ɛɏɔŮɗɞɠ ɛŮɟɑŭɤɜ) 
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ǒǎ 72% ǒǗǌ ǂǓǌǀǈǉǗǌ ǉǀǌǎǓǌ ǉǀǇǆǋǄǐǈǌǀ Ǆǌ 

ǂǌǗǑǄǈ  ǒǎǓǑ ǋǈǀ ǄǏǈǊǎǂǆ ǆ ǎǏǎǈǀ ǏǐǎǉǀǊǄǈ: 

VǔǊǄǂǋǎǌǄǑ 

VǀǌǓǏǎǔǎǐǎ Ǐǎǌǎ 

VǌǄǓǐǗǋǀǒǀ 

VǀǐǇǐǈǒǈǃǀ 

VǒǄǌǎǌǒǈǒǈǃǀ 

VǎǑǔǓǀǊǂǈǀ 
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2% 

54% 33% 

11% 

ǃǄǈǉǒǆǑ ǋǀǅǀǑ 

ǑǗǋǀǒǎǑ 

ȺɚɚɘˊɞɓŬɟɐɠ 
ūɡůɘɞɚɞɔɘəɧ ȸɎɟɞɠ 
ɈˊɏɟɓŬɟɞɠ 
ɄŬɢɨůŬɟəɞɠ 

Ʉɖɔɐ: ȽȺȿȾȷ, Ɇɡɚɚɞɔɐ ůŰɞɘɢŮɑɤɜ ɀ.Ⱦ. ɃɟɔŬɜɘůɛɧɠ ȷȾɃɆ  

 

1 ǑǒǎǓǑ 5 ǄǈǕǄ ǊǀǇǎǑ ǀǌǒǈǊǆǖǆ 

ǂǈǀ ǒǆǌ Ǆǈǉǎǌǀ ǒǎǓ ǑǗǋǀǒǎǑ ǒǎǓ 

1 ǑǒǈǑ 2 ǂǓǌǀǈǉǄǑ 

ǔǓǑǈǎǊǎǂǈǉǎǓ 

ǁǀǐǎǓǑ ǏǈǑǒǄǓǄ Ƽǒǈ 

Ǆǈǌǀǈ ǓǏǄǐǁǀǐǆ 

1 ǑǒǎǓǑ 3 

ǓǏǄǐǁǀǐǎǓǑ ǀǌǒǐǄǑ 

ǏǈǑǒǄǓǄ Ƽǒǈ Ǆǈǌǀǈ 

ǔǓǑǈǎǊǎǂǈǉǎǑ 



2 ǃǈǀǉǐǈǒǄǑ ǎǋǀǃǄǑ ǉǀǒǀǌǀǊǗǒǗǌ 

ÅFOOD LOVERS: ǒǎ ǔǀǂǆǒǎ Ǆǈǌǀǈ  

ǄǓǕǀǐǈǑǒǆǑǆ 

ïȷɜɨˊŬɜŰɟɞɘ 

ïȺˊŬɟɢɑŬ 

ïȹɖɛɧůɘɞɘ  

ɈˊɎɚɚɖɚɞɘ 

ïȺəˊŬɑŭŮɡůɖ  

ɏɤɠ ȷȺȽ/ɇȺȽ 

ÅȿɘɔɧŰŮɟɞ ŬɔɢɩŭŮɘɠ  

əŬɘ Űɞ Ɏɔɢɞɠ Űɞɡɠ  

ŮˊɖɟŮɎɕŮɘ ɗŮŰɘəɎ  

Űɖ ŭɘŬŰɟɞűɐ Űɞɡɠ 

ÅȹŮɜ ˊɟɞůɏɢɞɡɜ Űɖ ŭɘŬŰɟɞűɐ Űɞɡɠ, ŭŮɜ 

Űɖɟɞɨɜ ůŰŬɗŮɟɧ ˊɟɧɔɟŬɛɛŬ ŭɘŬŰɟɞűɐɠ 

ÅɇɟɩɜŮ əŬɘ ˊŬɟŬɔɔɏɚɜɞɡɜ 

ˊŮɟɘůůɧŰŮɟɞ 

 

ÅHEALTHY LIVING: ǆ ǓǂǄǈǀ ǋǎǓ Ǆǈǌǀǈ 

ǏǎǊǓ Ǒǆǋǀǌǒǈǉǆ ǉǀǈ ǏǐǎǑǄǕǗ 

ïɄŬɜŰɟŮɛɏɜɞɘ 

ïũŮɜɘəɎ ŰɟɩɜŮ  

ɚɘɔɧŰŮɟɞ 

ïȷůŰɘəɎ əɏɜŰɟŬ 

ïȺɚŮɨɗŮɟɞɘ  

ŮˊŬɔɔŮɚɛŬŰɑŮɠ 

ïȺəˊŬɑŭŮɡůɖ  

ȷɜɩŰŮɟɖ  

ȷȺȽ/ɇȺȽ 

ÅɄɘɞ ɡɔɘŮɑɠ 

ÅɄɞɚɨ ˊɘɞ ˊɟɞůŮəŰɘəɞɑ ɛŮ Űɖ 

ŭɘŬŰɟɞűɐ Űɞɡɠ 

ÅɄɘɞ ŬɔɢɩŭŮɘɠ əŬɘ Űɞ Ɏɔɢɞɠ Űɞɡɠ 

ŮˊɖɟŮɎɕŮɘ ŬɟɜɖŰɘəɎ 

ÅɀŬɔŮɘɟŮɨɞɡɜ ˊŮɟɘůůɧŰŮɟɞ Űɞ 

űŬɔɖŰɧ Űɞɡɠ 
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Ǌǎǂǈǉǀ ǉǀǈ ǏǀǐǀǊǎǂǀ 
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39% 39% 

0% 

50% 

100% 

Healthy Living Food Lovers 

Ƚ ɤɢɣɟɛɟɕɒŭ ɜɟɢ ůˋɗɠůɏɖůə űə ɘŭ 
Ųɏɥ  

0% 

10% 

20% 

30% 

40% 

<
2
5 

2
6-

3
5 

3
6-

4
5 

4
6-

5
5 

5
6-

6
5 

6
5
+ 

Ƚɛəɚɒŭ 

Healthy 
Living 

Food Lovers 

61% 
69% 

0% 

20% 

40% 

60% 

80% 

Healthy Living Food Lovers 

ȱɣůűů ŮəŭɕɝɥŰűůɒ (ˋɠɨŰŲŭűŭ ɑ Űűɟ 
ˋŭɠůɛɘɨɝ) ɜů ɚɏˋɟəŭ/ůɡ ŭŰɘɐɝůəůɡ; 

11% 

17% 

-24% 

-31% 

-40% -30% -20% -10% 0% 10% 20% 

ȹɘŬɓɎɕɤ əŬɘ ɣɎɢɜɤ 
ˊɚɖɟɞűɞɟɑŮɠ ɔɘŬ Űɘɠ é 

ũŮɜɘəɎ ɗŮɤɟɩ ɧŰɘ 
ˊɟɞůɏɢɤ Űɖ ŭɘŬŰɟɞűɐ ɛɞɡ  

ȻɝŮəŭŲɐɠɟɝ ɕəŭ ŮəŭűɠɟŲɑ 

Food Lovers Healthy Living 

1. ǑǆǋǀǑǈǀ ǒǆǑ ǖǓǕǎǊǎǂǈǀǑ 

4. Ǐǎǈǎǈ MILLENIALS? 

3. ǄǌǃǈǀǔǄǐǎǌ ǂǈǀ ǓǂǄǈǀ ǀǑǕǄǒǎ ǒǎǓ 

ǈǑǒǎǐǈǉǎǓ 

2. ǏǎǊǓ Ǐǈǎ ǄǌǒǎǌǄǑ ǎǈ 

çǉǀǉǄǑè ǑǓǌǆǇǄǈǄǑ 
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Ǆǔǀǐǋǎǂǆ ǋǄǒǐǎǓ ǀǏƼ ǒǈǑ ǄǏǈǕǄǈǐǆǑǄǈǑ 

Åɽʽʰ˄ʶ˃ˉˈˊʽˇ FMCG 
ïɳˁˍʶˍʰ˃ʷ˄ʹ ʶ˒ʰˊ˃ˇʴʺ 
ïʅˎ˄ˇ˂ʽˁʺ ʶ˒ʰˊ˃ˇʴʺ ˋˍˇ˄ ˁ˂ʱʵˇ ˍ˖˄ ʅˇˎˉʶˊ˃ʱˊˁʶˍ 
ïʃˊˇʲ˂ʺ˃ʰˍʰ ˋˍʰ ˃ʽˁˊʱ ˋʹ˃ʶʾʰ ˉ˗˂ʹˋʹˌ ˁʰʽ ˋˍʹ˄ ʶˉʰˊ˔ʾʰ 
ïɴ˂˂ʶʽ˕ʹ ʶ˄ʹ˃ʷˊ˖ˋʹˌ ˋˍʰ ˃ʽˁˊʱ ˋʹ˃ʶʾʰ ˉ˗˂ʹˋʹˌ 

Åɽˇʽˉˈ ˂ʽʰ˄ʶ˃ˉˈˊʽˇ 
ïɳ˒ʰˊ˃ˇʴʺ ˃ʶ˄Σ ʰ˂˂ʱ ˂ˈʴ˖ ˍˇˎ ˃ʽˁˊˈˍʶˊˇˎ ʰˊʽʻ˃ˇˏ ˋʰˁˇˎ˂˗˄ 
ʰ˄ˍʽˁʰˍʱˋˍʰˋʹ ʶʾˍʶ ʰˉˈ ˔ʱˊˍʽ˄ʶˌΣ ʶʾˍʶ ʰˉˈ ˋʰˁˇˏ˂ʶˌ ˃ʶʴʰ˂ˏˍʶˊˇˎ 
ˉʱ˔ˇˎˌ 

ïʃˊˇʲ˂ʺ˃ʰˍʰ ˋˍʽˌ ζ˃ʽˁˊʷˌη ʰʴˇˊʷˌ ˃ʶʴʱ˂ʹˌ ʰ˅ʾʰˌ όˉΦ˔Φ ʸʰ˔ʰˊˇˉ˂ʰˋˍʶʾʰΣ 
ˁʰˍʰˋˍʺ˃ʰˍʰ ˊˇˏ˔˖˄Σ ˁˇˋ˃ʹ˃ʰˍˇˉ˖˂ʶʾʰ ˁ˂ˉύ 

ïɴ˂˂ʶʽ˕ʹ ʶ˄ʹ˃ʷˊ˖ˋʹˌ ʴʽʰ ˍʹ ˋʺ˃ʰ˄ˋʹ ˍʹˌ ˉ˂ʰˋˍʽˁʺˌ ˋʰˁˇˏ˂ʰˌ 

Åɳˋˍʾʰˋʹ 
ïɾʽˁˊʺ ʶ˒ʰˊ˃ˇʴʺΣ ˁˎˊʾ˖ˌ ʰˉˈ ˃ʶʴʱ˂ʶˌ ʰ˂ˎˋʾʵʶˌ ˁʰˍʰˋˍʹ˃ʱˍ˖˄ 
ïɳ˂ʱ˔ʽˋˍʹ ʶ˒ʰˊ˃ˇʴʺ ˍʹˌ ˄ˇ˃ˇʻʶˋʾʰˌ ʴʽʰ ˍʹ ˋʺ˃ʰ˄ˋʹ 

51 



52 



 

53 



54 



 

55 


